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Abstract
Regional exports centers are considered a new body of experience developed by trade support
organizations in different countries and regions. The literature related to these centers indicate that
they are consistent for initials or even developed exporters in a certain region, unable to reach a level
of market knowledge and intelligence to be successful on the foreign markets. Since 2017, under the
Romania-Swiss Cooperation program there were created two export centers, one in Ploiesti and the
other one in Bacau, both operating besides the Chamber of Commerce and Industry. From the
beginning of the center activity, a number of 40 companies from the furniture industry as well as from
the organic products area are assisted in the elaboration of export strategies and in supporting
promotional events. From all integrated services where the program was active, one of the most
important aspects was related to the quality Management infrastructure and certification, as a major
market access obstacle on the foreign markets. In this regard, most of the managers in the group
identified that certification and the quality issues may be a major barrier to export. This paper
examines the evolution of these centers and their importance in terms of quality management based
on the findings through the interests of managers of these two fields organic farming and furniture.
The main conclusion of the study indicates that companies under the program understood better the
aspects of quality management and certification as an essential access market issue. On the other
hand, capacity building in terms of management control and the complex relation between quality
certification, standards and branding will remain for most of the managers a crucial issue where the
EBCs will have to deliver more quality services.
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