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Abstract 

The University system has a huge responsibility inside the society based on knowledge. Its mission 

is the valorification and gives the knowledge or one practice of the analysis and the identification in 

the impact with the society, with the business, cultural and social environment. The Bologna cycle 

means short periods and more dynamic of university studies, which give to us a responsibility in front 

with our clients, the students in the benefit of the society based on knowledge. The present paper 

gives some models (UMM) with a procedure of the system: „The evaluation of clients satisfaction" 

and the questionnaires about this procedure with the interpretation models. 
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